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Media and Advertisement
Social media and relationship to advertisement 
Communication is a vital role in any community. Development of communication dates back since in the prehistoric period.  During the early days communication was hectic. It was too expensive as well as time consuming. For instance, people would walk over long distances to spread a certain piece of information. Some animals would also been used, for example the dog and the dove, this means of communication was very inconveniencing and information would not be delivered as required, furthermore, it would also be used, this was very tiresome, fire wood would be collected  and trees cut down, a process which was too tiresome.  Since then, improvements have been taking place slowly by slowly up to today where people can communicate at any time irrespective of their geographical location .Today communication has been made very easy and the world has been reduced to a global village. As every one else can agree, One of the significant inventions of humankind is technology, it has improved all sectors of communication and eased every aspect of a human being. The major technological evolution happened in the twenty-first century. Technological evolution has influenced the marketing of goods and services. Currently, by the use of the old means of advertisement one only covers a small section of feasible customers compared to a case where one employs technology in an advertisement. Moreover, the advertisement comes with other privileges such as efficiency in the outreach for the customers. The popular mode of technological advertisement is through social media and the company famous for this mode is Facebook. 
Type of advertisement available 
	The internet today has turned to be a beehive of activities. Despite age and illiteracy level of people all over the world, everyone can browse the internet . social media platforms are among the most visited sites (Mariani, Di Felice, & Mura, 2016). Approximately every individual with a smart phone browses these sites atleast twicd a day with many youths being online most of their time .With the use of Facebook, there are several opportunities for advertising one's goods. One of the methods is direct advertisement where one is able to link with potential customers and communicate directly with them (Zarrella, 2019). The method is more effective since people who want the product gets the first-hand information and also ask on the thing they prioritize. On the other hand, there is a general advertisement where an individual post there goods for the general population to view and purchase. Finally, one can have a chance to produce a video with explicit information about the product. 
Age and gender using the media 
	Social media is most popular with the youths and most of the literate aged people. While it is initially meant for communication most social media platforms give individuals a chance to market their goods. Facebook helps marketing of an individual goods through creating a group and posting the goods that they sell. It also has ads that pops up to the potential customers. Such social media gives an individual a breakthrough in marketing goods and also help communicate with the customers. Individuals are able to use video editing tools and online services to shape clips regarding the products and services they make. Introduction of smartphones has reduced the world to look like a local market, androids support the Facebook mobile app, where people advertise their products, with the contact information provided one is able to get all that he/she needs at the comfort of  his/her locality. Moreover, there is a review from the customers who have benefited from individual products and prospective buyers can get information from them (Ramsaran-Fowdar, & Fowdar, 2013). 
New innovations 
	The most recent innovation on Facebook is the Libra coins. The coins are like the bitcoins and they are universally accepted. Libra, is convertible to any currency in the world and makes it easier for one to buy the product with them. Libra has several advantages in marketing to begin with, one can sell the goods and services and do away with the exchange rates in the normal market. Hence, the innovation helps minimize the cost of the sale of goods and services while dealing with foreign customers (Catalini et al 2019). Generally, it helps increase individual customers both locally and abroad; this feature creates confidence to any customer in thirsty of a particular product, in anyway there is a problem, the negative  comments instills fear and one is able to know which side of the coin to lean on.
Successful organizations involved 
	Facebook has influenced the marketing of the various real product. Organizations use Facebook ads to market their products to the universe through ads. Ads have been common among motor vehicle manufacturers and have been effective in targeting potential customers (Ramsaran-Fowdar, & Fowdar, 2013). An ad comes to the people platform depending on the individual recent interesting search. For example, people looking for designer cloth will have ads from related companies selling such types of goods come to their platforms automatically. 
You tube too has come up to be a prominent site for advertising in the present days in link with facebook ( Kim, & Nam, 2014), the two seem to be working together in sharing clips on different services being offered by different companies as well as business persons (Mariani, Di Felice, & Mura, 2016). Long videos and short clips are all over outlining different product features. Unlike in the past when one had to use different means of advertising, for instance billboards, sales persons and newspapers. For the case of a service, it could not come out clearly, people could only include pictures doing a task. Today one is able to record all the steps involved in the services they make to an end. Today; making a business service or a product viral over the world has been eased (Ramsaran-Fowdar, & Fowdar, 2013). Many business have been established and gone viral over very short time compared to the past. 
Conclusion
[bookmark: _GoBack]	Social media is one of the effective and cheap methods of advertisement. The most popular company for advertisement is Facebook. The organization is popular with both the young and the middle class, this is the age blanket with the highest population. Facebook has influenced the marketing of goods and services and offers a cheap and effective method of marketing individual goods. In the present world, people cannot imagine surviving without Facebook, this being said as YouTube and Facebook seem to work hand in hand in uncovering clips on products and services offered by people, creativity and innovation seem to increase. Especially among the youth. All being said, online video seem to be among the best form of innovations we people have in our current century.
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